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Long Term House Prices vs. InflationLong Term House Prices vs. Inflation

Source: Robert J. Shiller,Source: Robert J. Shiller, Irrational ExuberanceIrrational Exuberance, 2nd Edition,, 2nd Edition,
Princeton University Press, 2005.Princeton University Press, 2005.
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Source: Santa Clara Valley Transit Authority andSource: Santa Clara Valley Transit Authority and
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The Spending Wave
Births Lagged for Peak in Family Spending
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Partial List of Sources:

http://www.census.gov/popest/states/index.html -
The Population EstimatesProgram publi shes total resident population estimatesand demographic
componentsof change (births, deaths, and migration) each year.

http://uscis.gov/graphics/shared/statistics/yearbook/index.htm - The Yearbook of Immigration Statistics

http://www.migrationinformation.org/GlobalData/countrydata/country.cfm - The Migration Information
Source provides fresh thought, authoritative data from numerous global organizationsand governments,
and global analysisof international migration and refugee trends. A unique, online resource, the Source
offers useful tools, vital data,and essential factson the movement of people worldwide.

http://www.bls.gov/cex/ - The Consumer Expenditure Survey (CE) program consistsof two surveysÑt he
quarterly Interview survey and the Diary surveyÑt hat provide information on the buying habitsof
American consumers, including data on their expenditures, income, and consumer unit (famil iesand single
consumers) characteristics.

http://www.hsdent.com - The mission of Harry S. Dent, Jr. and the H.S. Dent Foundation is helping people
understand change through the study of whole populations, or demographics.
Harry usescommon sense principlesto help anyone to understand the long-term economic trends that
affect all facetsof dail y li fe. ÒThe Next Great Bubble BoomÓby Harry S. Dent, Jr., ISBN: 0743222997,
Publish Date: 9/1/2004, Publisher: Free Press, ÒThe Great Boom AheadÓ, by Harry S. Dent, Jr., ISBN:
1562827588, Publish Date: 1/1/1994, Publisher: Hyperion Books

Bloomberg Professional System- Bloomberg is the leading global provider of data,newsand analytics.
The BLOOMBERG TERMINAL and Bloomberg's media servicesprovide real-time and archived financial
and market data,pricing, trading, newsand communications tools in a single, integratedpackage to
corporations, newsorganizations, financial and legal professionals and individuals around the world.

Douglas C. Robinson
Independent Registered Investment Advisor
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